
This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide special-

ized information to a tar-

geted audience. Newslet-

ters can be a great way to 

market your product or 

service, and also create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the audi-

ence of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, 

for example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mail-

ing list from business 

reply cards, customer 

information sheets, busi-

ness cards collected at 

trade shows, or member-

ship lists. You might con-

sider purchasing a mail-

ing list from a company. 

If you explore the Pub-

lisher catalog, you will 

find many publications 

that match the style of 

your newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newslet-

ter and its length. It’s 

recommended that you 

publish your newsletter 

at least quarterly so that 

it’s considered a consis-

tent source of informa-

tion. Your customers or 

employees will look for-

ward to its arrival. 
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Special points of in-

terest: 

This story can fit 75-125 

words. 

Your headline is an im-

portant part of the news-

letter and should be con-

sidered carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the 

story. Develop the head-

line before you write the 

story. This way, the head-

line will help you keep 

the story focused. 

Examples of possible 

headlines include Product 

Wins Industry Award, 

New Product Can Save 

You Time!, Membership 

Drive Exceeds Goals, and 

New Office Opens Near 

You. 
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    THINK SPRING and a speedy recovery 

to all those suffering from the flu and 

upper respiratory infections!  Both ad-

verse weather and the illness of our 

speaker conspired to cause our January 

5th meeting to be cancelled. 

     Please continue to keep President 

Bonnie Donnan in your thoughts and 

prayers.  Bonnie continues to improve 

while undergoing physical therapy at a 

local rehabilitation facility. 

     Our book “Galway 1900-1949: 

A Photographic History of Life in the 

Town of Galway, Saratoga County, New 

York” continues to be a local best 

seller.  As of this writing, approximately 

350 copies have been sold.  Books can 

be purchased for $40 each at the Galway 

branch of the Ballston Spa National 

Bank, Galway and Providence Town 

Halls, Waterwheel Village and at future 

GPS meetings. They can also be ordered 

by mail using the order form on the GPS 

website. 

   We are grateful to the Albany Times 

Union and reporter Dennis Yusko for 

allowing us to reprint their article fea-

turing the book in this newsletter.  The 

article was originally published on the 

front page of the newspaper’s January 

5th edition. 

     It will soon be time to appoint a 

Nominating Committee to fill slots for 

2015-2016 officers.  Please seriously 

consider running for office. 

    Please plan to attend our next 

monthly meeting which will be held 

February 2nd .  Norm Bollen, Board 

President of the Fort Plain Museum, will 

present the program “George Washing-

ton on the Mohawk”.  

     All members are invited to attend 

the next quarterly meeting of the 

GPS Board of Trustees.  It will take 

place on Wednesday, April 1st (alternate 

date April 8th) at 7 PM in Galway Town 

Hall. 

     Looking forward to seeing you at 

the February 2nd meeting.  

Happy Valentine’s Day to all! 
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This article is reprinted with permission from 

the Times Union newspaper. It was published 

Sunday, January 4, 2015. 

 

“Community Effort Creates Book on Galway's 

History” by Dennis Yusko 

 

     A 15-year community effort concluded last 

month in Galway with the publication of a 300

-page book that documents the history of the 

western Saratoga County town.  

 

     Members of the Galway Preservation Soci-

ety researched, wrote and designed "Galway 

1900-1949" with advice from dozens of fami-

lies in the town. The book includes 380 photo-

graphs with captions and anecdotes that depict 

the town's people, farms, businesses and land-

marks. The photos are organized by decade. 

 

     The pictures and words also tell how natu-

ral and world events shaped the community. 

They chronicle the Scottish settlement's trans-

formation over the 20th century from summer 

resort to agricultural/mill town to rural, bed-

room community. 

 

     "It was an agricultural community until 

World War II," said Allen Ray David, a project 

leader who has lived in Galway since the 

1930s. "That kind of did it in." 

 

     The town of Galway was created in 1792, 

while its namesake village was incorporated in 

1838. By the turn of the 19th century, the 

small village had grown into a resort destina-

tion for visitors from Amsterdam, Schenectady 

and even New York City. Some came to swim 

in Galway Lake. There were two hotels, 

boardinghouses, public transportation, water-

powered mills that produced flour, vinegar and 

lumber, and one-room country schools. 

 

    

  "It was a beautiful, beautiful little village," 

said Arlene Rhodes, a retired English teacher 

and project leader. 

 

     Everything changed on Sept. 17, 1908, 

when eight large buildings, including the 

MacPherson and Galway hotels, burned in a 

sprawling, early morning fire that started in a 

hay barn, according to the book. The hotels 

were never rebuilt. 

 

      "The fire really changed the character of 

the town forever," David said. "It sort of de-

stroyed it as a resort for out-of-town people." 

 

     Just before the fire, one of the town's land-

marks, the watering trough, was built in the 

east end of the village by the American Soci-

ety for the Prevention of Cruelty to Animals. 

The iron trough had different basins for hu-

mans, horses, cats and dogs. It was rededicated 

in 2008 after a truck backed into it. 

 

      Farming thrived in Galway in the early 

20th century. In 1900, there were 1,350 town 

residents and 229 farms, Rhodes said. One of 

the volunteers who worked on the 

book, Bonnie Donnan, was born and raised in 

Galway on a family farm purchased in 1836 

by her Scottish ancestors. The farm remains in 

the Donnan family and produces beef cattle, 

hogs and hay. 

 

     Other contributors to the book were Don 

Carpenter, who wrote about Galway farms, the 

village and more, town historian Phyllis 

Keeler, Tom Cwiakala, Herb Kopper and oth-

ers. The group spent years soliciting grant 

money and donations for the project, organiz-

ing the material and checking facts. 

 



This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that you 

can reuse content from other mar-

keting materials, such as press re-

leases, market studies, and reports. 

While your main goal of distribut-

ing a newsletter might be to sell 

your product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a 

special offer that promotes a new 

product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers 

a simple way to convert your news-

letter to a Web publication. So, 

when you’re finished writing your 

newsletter, convert it to a Web site 

and post it. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes 

and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

near the image. 

Caption describing picture 

or graphic. 

ternally, you might comment upon 

new procedures or improvements to 

the business. Sales figures or earn-

ings will show how your business is 

growing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers or 

vendors. This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make predic-

tions for your customers or clients. 

If the newsletter is distributed in-

Caption describing picture or graphic. 
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    "I would hope that people in our community 

will read from this a certain sense of pride in 

our community," Rhodes said. "More than 100 

people contributed to it." 

 

     Starting in the 1920s, some of the mills in 

Galway moved to Ballston Lake for its rail-

road access, Rhodes said. The onset of World 

War II further changed Galway's economy be-

cause more residents dropped farming for 

manufacturing jobs and commuted to jobs 

at American Locomotive Co. and General 

Electric Co. 

 

     "When the war came along, there was no 

one to cut hay — everyone was at war or 

working for the war," David said. "Trees be-

gan to grow, and it would have been a major 

project to clear the fields." 

 

     By 1950, the mills had vanished and the 

number of farms dwindled to about 40. A cen-

tral school district formed and camps lined the 

shores of Galway Lake, Rhodes said. The 

community now contains a mix of small busi-

nesses, a few farms and an increasing number 

of homes. There were 3,545 town residents 

counted in the 2010 U.S. Census. 
 

     "It's more of a bedroom community now," 

David said. 

 

     The Galway Preservation Society printed 

1,000 copies of "Galway 1900-1949" and has 

sold about 200. The price is $40; profits go to-

ward building accessible storage for its ar-

chives. It is available from the society and at 

Galway Town Hall.  

 

     "People are amazed by it," David said. "I 

worked on it from the start, and I'm fascinated 

by it." 

 

[Note: Since the article was published, the to-

tal number of books sold is almost 350 (one/

third of the books published!) The book is also 

for sale at the Galway branch of the Ballston 

Spa National Bank, Providence Town Hall, 

and Waterwheel Village cheese store. Mail or-

der forms are available on the GPS website: 

galwaypreservationsociety.org.] 

 

 
 

      



We’re on the Web! 

example.microsoft.com 

The Visitor Cat  

By Don Carpenter 

 

     It was a clear cool day in the late fall of 

1981 when I decided it was time to clean the 

chimney.  Out with the ladder, a very large 

stout stick and plastic feed bags, scramble up 

the living room roof, climb up atop the main 

roof and perform the foul deed.  Back down 

said roofs and put the stuff away.   The ladder 

can wait— 

 

 

     Later that evening a faint, strange noise 

kept disturbing my reading.  Never loud or 

constant, but never went away.  No matter 

where I looked of checked, for two weeks this 

kept up before I discovered a cat had climbed 

the ladder and made it to the top of the chim-

ney, fallen down the flue, and become trapped 

by the fireplace damper!  I verified this from 

the roof with a flashlight.  Back down the roof 

to open the damper.  But the cat now refused 

to move, even after tempting it with a dish of 

milk, and eventually a can of tuna.   

 

    

 

 

 

 

 

 

     The only thing I could think of was to go 

back up the roof and drop small water bombs 

(cats do not like to get wet!)  That did the 

trick.  Said cat would not let anyone near it, so 

we set out food for a few days and then set it 

free.  Being a cat, it never did send a thank 

you note or return for a social reunion.  But I 

never was slow to move the ladder again.   
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