
This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide special-

ized information to a tar-

geted audience. Newslet-

ters can be a great way to 

market your product or 

service, and also create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the audi-

ence of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, 

for example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mail-

ing list from business 

reply cards, customer 

information sheets, busi-

ness cards collected at 

trade shows, or member-

ship lists. You might con-

sider purchasing a mail-

ing list from a company. 

If you explore the Pub-

lisher catalog, you will 

find many publications 

that match the style of 

your newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newslet-

ter and its length. It’s 

recommended that you 

publish your newsletter 

at least quarterly so that 

it’s considered a consis-

tent source of informa-

tion. Your customers or 

employees will look for-

ward to its arrival. 
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Special points of in-

terest: 

This story can fit 75-125 

words. 

Your headline is an im-

portant part of the news-

letter and should be con-

sidered carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the 

story. Develop the head-

line before you write the 

story. This way, the head-

line will help you keep 

the story focused. 

Examples of possible 

headlines include Product 

Wins Industry Award, 

New Product Can Save 

You Time!, Membership 

Drive Exceeds Goals, and 

New Office Opens Near 

You. 
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Got Milk? 

By Tom Cwiakala 

 

     

     Our January meeting was an interest-

ing presentation by Reverend Wayne 

Brandow on the history of the Galway 

Bible Baptist Church, and the history of 

the Baptist church in America. His talk 

was supplemented by an exhibit of 

documents, photos, and items from the 

church. 

     Thanks to Carol Schweitzer, Jeanne 

Frank, Margie Prasek, and Linda Bobar 

for our refreshments. 

    The February 6th meeting program 

will be “Soldiers of Saratoga County: 

From Concord to Kabul” presented by 

Paul Post, author and reporter for The 

Saratogian. 

     The display “Brookside Museum: A 

Galway Retrospective” will remain until 

summer thanks to an extension granted 

by Joy Houle, director of Brookside. If 

you haven‟t seen the display, take a few 

minutes. Photos, vintage hats, docu-

ments, and an elegant pair of crocheted 

lace horse ear covers are among the 

items displayed in the lobby at Town 

Hall. 

     Linda Carpenter was appointed treas-

urer at the January 18th board meeting to 

complete Ann David‟s term, ending 

June 2012.  Ann continues to recuperate 

at Albany Medical Center from surgery.                  

Please keep her in your thoughts and 

prayers. Although she requests no visi-

tors or phone calls at this time, we en-

courage cards and notes to be sent to her 

home address.  This demonstration of 

our caring has gladdened her. 

Keep our editor Kurt Johnston in mind 

for articles for this newsletter. 
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     Had I have been asked “Got Milk?” while I was 

being raised on one of the many small scale dairy 

farms here in the town of Galway I would have an-

swered “Does rain make mud? Does Elmer Fudd hunt 

wabbits? Yes I‟ve got milk BUT it wasn‟t just a mat-

ter of reaching into the refrigerator to get it.”  I dealt 

with those critters that produced this milk.  I am aware 

that there are several kinds of milk i.e. goat milk, soy 

milk, rice milt, almond mild to name a few.  Here, I‟m 

talking about cow‟s milk and being involved in the 

various tasks that go along with producing milk on a 

dairy farm.  The dairy farm has milk producing cows, 

at least enough to fill two ten gallon cans in two milk-

ings per day, a few heifers and a few calves.  Back in 

the olden days, sometimes a bull for breeding.  I don‟t 

ever remember my dad keeping a bull.  He took his 

cows to a neighbor who had one for breeding.   

 

     Some of the first things I recall learning to do was 

chasing cows, calling cows, bringing the cows in from 

pasture, watching cows, washing cows, milking cows, 

and feeding cows.  When it was the time of day for 

evening milking, I would go out to the gateway of the 

pasture and call the cows.  There were various cow 

calls to use and I used “come bess, come bess, come 

bess “as loud as I could.  Amazingly, the cows 

stopped grazing and walked or ran to the gate.  The 

gate was not the kind that swings on hinges-it was 

made of three wood poles supported on twin posts and 

ladder-like rungs on each side.  Open, the gateway 

was at least eight feet wide and to open you slid each 

pole to one side and let the end drop onto the ground.  

To mention cow calling reminds me of my days at the 

Parkis Mills School.  The school was situated near the 

Czartory farm and Mrs. Czartory would call her cows 

with “soo soo soo neh neh neh.”  One of the students 

liked to mimic Mrs. Czartory with a loud “soo soo soo 

neh neh neh.”   Do you think this annoyed Mrs. Czar-

tory?  Oh Yes! 

 

     Anyway, as soon as the gate was open, I got into 

the road and stopped any vehicles ( in those days there 

were very few) and gave the cows the right of way.  

We had tow pastures, one was across the road from 

the barnyard and the other about a quarter mile down 

the road.  The cows would file into the barn and go 

into their respective stanchion where they would find 

cow feed in the manger that either my dad or I had 

placed there.  If one cow should happen to get into the 

wrong stanchion, there follows a scene of utter chaos, 

or should I say udder chaos. All the cows must be 

chased out and back in for another try.  Once they are 

in their proper place, preparation for milking comes 

next.  That‟s where the washing comes in.  Most of the 

time the cows wallow in mud while grazing so the ud-

ders become smeared with mud and must be washed 

and dried.  The tails are tied to their hind leg with 

binder twine to prevent a wet, sloppy tail being 

swished across your face while seated there milking.  

For the cows that tended to kick while being milked, 

we had handhuffs made for cows.  These “cowcuffs” 

secured the hind legs together so they couldn‟t kick.  

Milking was done while seated on a milking stool next 

to the udder, always on the right side of the cow as 

viewed from the rear of the cow.   

     

    There were two basic methods for milking by hand 

that I recall.  The best was using the entire hand and 

intermittently squeezing the milk out to two teats into 

the pail, which is held tightly between the knees.  The 

squeezing must be done by first the thumb and forefin-

ger, then the next finger, then the next finger, and fi-

nally the little finger, the hand then forming a fist each 

time.  This action forces the milk from the bag down 

the teat and out of the end and into the pail.  If you 

were a good shot you could squirt one into the mouth 

of one of the barn cats sitting in the walkway behind 

the cow.  When the milk stops flowing from those two 

teats, you had to “strip” them by using your thumb 

and forefinger, starting up next to the bag, squeeze and 

pull down, which forces out the remaining milk.  The 

same procedure is done with the other two teats and 

when those are milked out you should have a pail of 

milk between your knees.  If you were old enough to 

milk you were most likely strong enough to lug the 

pail of milk to the milk house and pour it into the 

strainer on top of the milk can.  What next? Go back 

into the barn and milk another cow. Oh yes, the other 

method of milking is stripping from start to finish. I 

believe that the entire hand method is easier on the 

cow if you can get the hang of it.    

 

 

Got Milk? 

By Tom Cwiakala 



This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that you 

can reuse content from other mar-

keting materials, such as press re-

leases, market studies, and reports. 

While your main goal of distribut-

ing a newsletter might be to sell 

your product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a 

special offer that promotes a new 

product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers 

a simple way to convert your news-

letter to a Web publication. So, 

when you’re finished writing your 

newsletter, convert it to a Web site 

and post it. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes 

and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

near the image. 

Caption describing picture 

or graphic. 

ternally, you might comment upon 

new procedures or improvements to 

the business. Sales figures or earn-

ings will show how your business is 

growing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers or 

vendors. This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make predic-

tions for your customers or clients. 

If the newsletter is distributed in-

Caption describing picture or graphic. 
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     The one thing left to cover regarding the things that 

I recall learning to do is the „watching‟ cows.  After a 

non-fenced field of hay had been harvested, my dad 

would like to let the cows graze on it.  Now, if the 

field has no fence, someone has to watch that they 

don‟t wander off the field and this is where a little 

cow chasing comes in.  When I reminisce of those 

days, I can only think ooooooohh!  If I only had a 

mini-bike.  Time dragged while watching cows. I 

would get out my trusty jack knife, cut a limb off of a 

poplar sapling and whittle out a whistle, careful to 

keep an eye on the herd. I guess you could say that I 

whittled away the time.  

 

     At first the cans of milk were kept cool in concrete 

vats of ice and water.  In the mid forties all dairy 

farms were required to purchase an electric milk 

cooler.  I recall my dad breaking up the concrete vats 

and preparing a base for the milk cooler below floor 

level in the milk house.  Our household milk container 

was dept in the ice and water vats, then the milk 

cooler and finally in the refrigerator when my parents 

eventually bought one.   

 

     There was also the job of cleaning the manure out 

of the cow stable and putting down fresh bedding, 

usually straw.  A ditch formed in the concrete floor 

behind the cows had a downward slope in the bottom, 

both ways from the center to accommodate the urine 

and manure.  The manure was shoveled into a wheel-

barrow, wheeled out the back cow stable door and 

dumped onto a pile, later to be spread on a field and 

plowed under.   

 

     Other jobs on the farm were; helping with the hay-

ing, helping with corn planting, picking stones after 

harrowing, picking mustard weeds out of the oats, cut-

ting corn, shelling corn, planting and digging potatoes, 

helping to cut firewood, carrying firewood into the 

woodshed and stacking it, helping to mend and install 

barb wire fencing, and just helping my dad with what-

ever he was working on .   

 

    The photo is of cows in their stanchions, typical of 

a small scale dairy barn.  The stanchions are the newer 

factory made type.  Before these were installed, the 

stanchions were made of wood boards in which the 

cow‟s head went between two vertical boards  

 

then were brought together on the cow‟s neck and 

locked in place.  

         



This would be a good place to insert a short paragraph about your 

organization. It might include the purpose of the organization, its 

mission, founding date, and a brief history. You could also include a 

brief list of the types of products, services, or programs your organi-

zation offers, the geographic area covered (for example, western 

U.S. or European markets), and a profile of the types of customers 

or members served.  

It would also be useful to include a contact name for readers who 

want more information about the organization. 

Primary Business Address 

Your Address Line 2 
Your Address Line 3 

Your Address Line 4 

clude a listing of those here. You 

may want to refer your readers to 

any other forms of communication 

that you’ve created for your organi-

zation. 

You can also use this space to re-

mind readers to mark their calen-

dars for a regular event, such as a 

breakfast meeting for vendors every 

third Tuesday of the month, or a 

biannual charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked 

about your organization. 

A listing of names and titles of man-

agers in your organization is a good 

way to give your newsletter a per-

sonal touch. If your organization is 

small, you may want to list the 

names of all employees. 

If you have any prices of standard 

products or services, you can in-

Phone: 555-555-5555 

Fax: 555-555-5555 
Email: xyz@microsoft.com 
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We’re on the Web! 

example.microsoft.com 

Organization 

 

Galway Preservation Society 

P.O. Box 276 

Galway, New York 12074 

I can‟t really call this a photo contest since I have no idea where this is. 

Galway Lake, Butterfield Lake, Private? the bottom right only says Galway N.Y.  


