
This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide special-

ized information to a tar-

geted audience. Newslet-

ters can be a great way to 

market your product or 

service, and also create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the audi-

ence of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, 

for example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mail-

ing list from business 

reply cards, customer 

information sheets, busi-

ness cards collected at 

trade shows, or member-

ship lists. You might con-

sider purchasing a mail-

ing list from a company. 

If you explore the Pub-

lisher catalog, you will 

find many publications 

that match the style of 

your newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newslet-

ter and its length. It’s 

recommended that you 

publish your newsletter 

at least quarterly so that 

it’s considered a consis-

tent source of informa-

tion. Your customers or 

employees will look for-

ward to its arrival. 
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Special points of in-

terest: 

This story can fit 75-125 

words. 

Your headline is an im-

portant part of the news-

letter and should be con-

sidered carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the 

story. Develop the head-

line before you write the 

story. This way, the head-

line will help you keep 

the story focused. 

Examples of possible 

headlines include Product 

Wins Industry Award, 

New Product Can Save 

You Time!, Membership 

Drive Exceeds Goals, and 

New Office Opens Near 

You. 

 

http://www.galwaypreservationsociety.org  
September GPS Update 

By Virginia Sawicki 

Kurt Johnston, Editor 

5140 Bliss Road 

Ballston Spa, NY 12020 

johnstonswinery 

@nycap.rr.com 

  

Calendar 

 
 

September 12 

 

GPS Meeting 

Galway Town Hall 

 

7:-7:30 Social half 

hour 

 

7:30 Business meeting 

 

8:00 Program 

 

 

Table of Contents 

 

Page one  

September GPS Up-

date 

 

Page two 

The Early 1900’s  

 

By Mildred Follett 

     

      

   Happy GPS New Year!  Our 

new program season starts on 

Monday September 12th, one week 

later than our usual first Monday 

due to Labor Day.  The speaker 

will be Don Williams on “Tools 

and Tales of the Adirondacks”.  

He was scheduled for March, but 

our meeting was a victim of nasty 

winter weather not ready to sur-

render to the calendar. 

 

     Dues for the 20011-2012 are 

due by October 15th, and can be 

paid by mail or at the September 

or October meetings.  The budget 

will be presented for approval at 

the September meeting.  Orange 

membership forms, to be returned 

with your dues, are included with 

this newsletter. 

 

     Thanks to all who marched in 

the Memorial Day parade in the 

heat, and to the people who sold 

publications in the park. 

 

     Thanks to Ann and Ray David 

for their hospitality for our June 

picnic, for sharing their beautiful 

home and grounds with us. Thanks 

to Carolyn Baxter and Carol 

Schweitzer for coordinating the 

food, and to Phyllis Ryan for her 

talent as auctioneer. 

 

      The plants in the flower bar-

rels in the Village express their 

gratitude to the folks who showed 

up with a refreshing drink in the 

summer heat. 

 

     Congratulations to our mem-

bers Art and Millie Stina on their 

Golden Anniversary. 

 

. 
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     I started school in Amsterdam, N.Y. in the 

Rocton Section of 1902.   I attended a brick 

schoolhouse containing four class rooms, two 

upper rooms and two lower ones.  I was six 

years old so I was put in grade 1 as they had 

no kindergarten there.   

     My sister, who was four years older took 

me, and as we walked along, we caught up 

with her teacher, Mrs.  Ulcher.  Mrs. Ulcher 

asked me several questions.  I thought I was 

being very polite and proper so I answered, 

“Yes , Sir” to all questions, much to my sis-

ter’s disgust.   

     One day, the principal asked me to come 

upstairs in her room.  I was very frightened as 

the pupils all understood that if you needed to 

be punished that is where you went.   

    My little legs would hardly carry me up 

those stairs, I discovered that she wanted me 

to stand on a stool so that her pupils could 

draw me.   

     She  had picked me out because I had long 

curls and my Mother had made a pretty white 

pinafore apron with frills on it.  In those days 

little girls wore aprons over their dresses to 

school.   

     In 1904, my Father, Mother, sister and I 

moved to the Village of Hagaman.   

     Here I attended a large white wooden 

schoolhouse that contained only two rooms, 

one upstairs and one downstairs.  Each room 

had forty pupils and four grades.   

     I was in the upstairs room that had Grades 

1 to 4 in it.  We also had two teachers in that 

one room, both holding classes at the same 

time 

    In the center of the room was a large coal  

burning stove.  We had double desks whereas 

in the Amsterdam School we had single seats.  

    In the hall, the water pail was placed on a 

corner shelf.  We had a large agate dipper that 

we all drank from.   

     We used the Cry’s readers whereas in Am-

sterdam we had used The New Education 

Readers.   

     A new brick school was built in Hagaman 

containing four rooms.  I graduated from the 

8th grade in that new school.   

     My father had been a Boss Carder in the 

Amsterdam rug mill.  When we moved to Ha-

gaman, he was Boss Carder in the Star Woolen 

Mill that made underwear.  There was another 

woolen mill in Hagaman that was called the 

Anchor Mill.   

    We had two churches in the Village, The 

Reformed and the Methodist.  I went to the 

Reformed. We had three small groceries, and 

meat market and Ben’s Bargain store.  This 

store was intriguing to me as there was a little 

bit of everything to be found there.  Of course, 

the Drug store was a fascinating place to go as 

they served delicious ice cream sodas for a 

nickel.  Gordy Davis was noted for his ice 

cream sodas.  He made his own ice-cream and 

it was served in tall glasses that were placed in 

containers that looked like silver with handles 

on them.  There were open spaces in those 

containers and the beautiful pink colored 

strawberry soda that showed through with the 

rich foam on top was a rare treat indeed.   

     The large brick community Pawling Hall 

was where we held our Decoration Day pro-

grams.  The old soldiers sat on the stage in a 

row in their old blue uniforms.   Proud was I  

when I spoke my Decoration Day  piece and  
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that you 

can reuse content from other mar-

keting materials, such as press re-

leases, market studies, and reports. 

While your main goal of distribut-

ing a newsletter might be to sell 

your product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a 

special offer that promotes a new 

product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers 

a simple way to convert your news-

letter to a Web publication. So, 

when you’re finished writing your 

newsletter, convert it to a Web site 

and post it. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes 

and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

near the image. 

Caption describing picture 

or graphic. 

ternally, you might comment upon 

new procedures or improvements to 

the business. Sales figures or earn-

ings will show how your business is 

growing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers or 

vendors. This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make predic-

tions for your customers or clients. 

If the newsletter is distributed in-

Caption describing picture or graphic. 
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as I passed by in front of the veterans, one tall 

white whiskered soldier, Mr. Kimball, reached 

out and patted me on the arm and said, “Well 

done little one”. I was eight years old but I still 

remember how pleased I was.  

      Sometimes, our church put on plays in the 

hall for entertainment and to make a little 

money.  One play was “Mrs. Wiggs in the 

Cabbage Patch”.  I had the part of “Australia”.  

I was nine years old and not very big for my 

age.  In the play, Mrs. Wiggs had placed me 

under the table.  In one of the rehearsals, she 

yanked me out from under the table so hard 

that she cracked my head  hard on the table.  I 

really hurt so hard that I burst out crying.  

However, the director took me on his lap and 

dried my tears.  After that, Mrs. Wiggs didn’t 

do that part in such a realistic manner.  

     I had my first auto ride in 1909.  I believe it 

was a Pierce Arrow car owned by my uncle 

the grocery man.  I know it had a top that 

could be raised and lowered.  The seats were 

very high.   

    Most of us traveled to Amsterdam on the 

trolley car which ran by electricity.  In the 

summer, we had the open trolley cars where 

the rows of seats were cross-wise.   In the win-

ter, we rode in closed trolley cars where the 

two long seats were on either side.  The heat-

ers were underneath the seats.  One Sunday 

night, my family and I rode home from Am-

sterdam on a cold winter night.  The car was 

packed.  Several people had to stand up.  They 

held on to straps that were overhead.  I had a 

seat but my short fat little legs got pushed by a 

big man that swayed back and forth holding 

on the strap.  When I got home the back of my 

legs had been burned.   

     In winter, we used to skate up and down 

the Chucktanunda Creek.  One cold moonlight 

night, my Aunt Clara Kissinger, took me skat-

ing with her.  I kept begging , “Just one more  

 

time, Aunt Clara”.  We finally got home at 

nine o’ clock which was strictly bedtime.   

     One of  the best treats we could have was 

to be given five pennies and be allowed to go 

to Mr. Hagaman’s grocery store to buy some 

penny candy.  You went to the enclosed glass 

candy-case to choose.  Oh! what a critical de-

cision.  Should it be a penny’s worth of jelly 

beans, or the Boston baked beans that were 

measured in a little glass cup, or perhaps, it 

might be the hard round pink wintergreen or 

the white peppermint drops?  Then again you 

might decide to spend the whole nickel on the 

chocolate chips or the sticky spiders.  Of 

course, there was the jar of the long candy 

stick and if you chose those, you could have as 

many as five, a clear red cinnamon, a yellow 

glass like lemon, a chocolate stick, a black 

licorice stick and a brown caramel one.  On 

the other hand, there were the old fashioned 

chocolate drops.  But then, you couldn’t have 

very many for a nickel.  And don’t forget the 

licorice sticks, the aniss candy and licorice ba-

bies. 

 

You see, we had real problems  in those days 

too.   

 



This would be a good place to insert a short paragraph about your 

organization. It might include the purpose of the organization, its 

mission, founding date, and a brief history. You could also include a 

brief list of the types of products, services, or programs your organi-

zation offers, the geographic area covered (for example, western 

U.S. or European markets), and a profile of the types of customers 

or members served.  

It would also be useful to include a contact name for readers who 

want more information about the organization. 

Primary Business Address 

Your Address Line 2 
Your Address Line 3 

Your Address Line 4 

clude a listing of those here. You 

may want to refer your readers to 

any other forms of communication 

that you’ve created for your organi-

zation. 

You can also use this space to re-

mind readers to mark their calen-

dars for a regular event, such as a 

breakfast meeting for vendors every 

third Tuesday of the month, or a 

biannual charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked 

about your organization. 

A listing of names and titles of man-

agers in your organization is a good 

way to give your newsletter a per-

sonal touch. If your organization is 

small, you may want to list the 

names of all employees. 

If you have any prices of standard 

products or services, you can in-

Phone: 555-555-5555 

Fax: 555-555-5555 
Email: xyz@microsoft.com 
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   I think this is 

the Union Free 
School in Gal-

way.  The other 

side of this is a 
Christmasey 

scene in which it 

is also pointed 
out that the 

teachers were 

giving students 
the gift of this 

Christmas card 

with a photo of 
their school.  -ed. 


